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Abstract: This study aims to analyze the role of digital financing through crowdfunding in supporting social and 

humanitarian fundraising. The method used is a descriptive qualitative approach through a case study. The findings 

indicate that kitabisa.com has successfully served as a bridge between donors and beneficiaries by utilizing easily 

accessible digital technology. Factors influencing the success of campaigns include the strength of the narrative, 

public trust, transparency in fund usage reporting, and the convenience of digital transactions. The platform also 

encourages broader public participation in social activities in a faster and more efficient manner. These findings 

suggest that digital crowdfunding is a relevant alternative financing solution in the digital era, particularly for the 

social and humanitarian sectors. 
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Introduction 

Information and communication technology development has brought significant changes across 

various sectors, including the financial industry. One form of innovation in this area is the emergence of 

digital financing, which utilizes technology to provide financial services that are fast, efficient, and easily 

accessible. One of the increasingly popular forms of digital financing is crowdfunding, a method of raising 

funds from the public through online platforms (Mollick, 2014). According to Gomber, Koch, and Siering 

(2017), digital financing refers to the advancement of financial services driven by digitalization, resulting 

in new financial service models and business opportunities. 

Crowdfunding has become an inclusive alternative funding source, especially for projects that face 

difficulties accessing conventional funding sources, such as micro-enterprises, social initiatives, and 

humanitarian aid. In Indonesia, crowdfunding has grown rapidly, in line with increased internet penetration 

and the use of digital devices. According to data from the Indonesian Fintech Association, the growth of 

crowdfunding platforms has risen in parallel with public awareness of digital social participation 

(AFTECH, 2023). Crowdfunding is a form of collective fundraising by many individuals who contribute a 

certain amount of money to support a project, product, service, or cause. It is a financial innovation that 

connects those needing funds with potential donors from the general public through digital technology 

(Rahmawati et al., 2024). 

One of the leading crowdfunding platforms in Indonesia is kitabisa.com, which focuses on raising 

funds for social, health, education, and disaster response purposes. Since its establishment in 2013, 

kitabisa.com has pioneered social financing innovation through a digital technology approach. The platform 
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provides fundraising services and builds a trust-based and transparent ecosystem between donors and 

beneficiaries (kitabisa, 2022). 

The growing public trust in kitabisa.com can be seen from the number of campaigns and the total 

funds successfully raised each year. Key factors contributing to the success of campaigns on this platform 

include the strength of the campaign narrative, the reputation of the organizers, and the ease of the donation 

process through integration with digital payment systems (Belleflamme, Lambert, & Schwienbacher, 2014). 

Emotional and authentic narratives often serve as the main drivers of public participation in donating. 

Nevertheless, the success of crowdfunding platforms also faces challenges, such as transparency in fund 

usage, the potential for fraud, and limited digital literacy among the public. Therefore, it is important to 

understand how crowdfunding mechanisms work and how digital technology is utilized to build trust and 

effectiveness in social fundraising (Agrawal, Catalini, & Goldfarb, 2015). 

A case study on kitabisa.com is relevant to observe how digital financing practices are applied in 

Indonesia's social context. Beyond being a successful example of a crowdfunding platform, kitabisa.com 

also provides insights into the donation behavior of Indonesians in the digital era and how technology can 

facilitate online solidarity and cooperation. Against this background, this study aims to analyze the role of 

digital financing through crowdfunding in supporting social and humanitarian activities and to understand 

the factors influencing campaign success on the kitabisa.com platform. This research is expected to offer 

theoretical and practical contributions to developing digital financing systems in Indonesia, particularly 

those based on community participation. 

 

Literature Review 

Introduction to Digital Financing and Crowdfunding 

Digital financing has revolutionized financial services by making them more accessible, efficient, and 

inclusive, largely due to advancements in information and communication technology. The evolution of 

digital financing has introduced new models, notably crowdfunding, which involves raising small amounts 

of money from a large number of people, typically via online platforms. As defined by Gomber, Koch, and 

Siering (2017), digital financing leverages technology to create new business opportunities and service 

models within the financial industry. Crowdfunding has emerged as a significant alternative funding 

mechanism, especially for those projects and initiatives that traditionally struggle to secure financial 

support, including micro-enterprises, social ventures, and humanitarian causes (Rahmawati et al., 2024). 

 

The Emergence and Growth of Crowdfunding 

Crowdfunding platforms have seen substantial growth, particularly in developing regions like 

Indonesia, where internet penetration and digital device usage have increased significantly. According to 

data from the Indonesian Fintech Association (AFTECH, 2023), crowdfunding has become a popular form 

of financial assistance, contributing to social development and humanitarian causes. One such platform, 

Kitabisa.com, has become a notable player in Indonesia’s crowdfunding landscape. Since its inception in 

2013, Kitabisa.com has utilized digital technology to facilitate fundraising for causes related to health, 

education, and disaster relief. Its success highlights the growing trend of digital fundraising as a vital source 

of financial support in Indonesia. 
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Key Factors for Successful Crowdfunding Campaigns 

Numerous studies emphasize the significance of several factors for the success of crowdfunding 

campaigns. For example, emotional and compelling narratives often drive higher levels of engagement and 

donor participation (Mollick, 2014). Belleflamme, Lambert, and Schwienbacher (2014) argue that the 

credibility of the platform and the transparency of fund usage are critical for building donor trust. 

Transparency in fund reporting and regular updates about how funds are being used are pivotal for 

maintaining donor confidence. Kitabisa.com incorporates these features by offering real-time updates and 

detailed reports, which enhance its credibility. 

 

Role of Social Networks and Communication in Fundraising 

The role of social networks in crowdfunding success cannot be overstated. Agrawal, Catalini, and 

Goldfarb (2015) assert that strong social networks and timely information dissemination play a pivotal role 

in the effectiveness of crowdfunding campaigns. Organizers who effectively utilize social media platforms 

like Instagram, Twitter, and WhatsApp often experience increased campaign visibility and success. This is 

especially true for campaigns with urgent needs, such as medical emergencies or disaster relief, where 

emotional appeals and rapid dissemination of information can significantly increase donations. 

 

Challenges in Crowdfunding Platforms 

Despite the benefits, crowdfunding platforms face challenges. One major concern is the potential 

misuse of funds, which can undermine the platform’s credibility. Furthermore, low levels of digital literacy 

among certain populations can limit the accessibility and effectiveness of these platforms. In Indonesia, 

older individuals and those in areas with limited digital infrastructure often face difficulties in navigating 

online donation systems (Creswell, 2014). Addressing these issues through digital education and ensuring 

robust verification processes for campaigns is essential for the sustained success of crowdfunding 

platforms. 

 

Crowdfunding as a Tool for Social Solidarity 

Crowdfunding platforms like Kitabisa.com also contribute to social cohesion and collective action in 

Indonesia. The concept of gotong royong (cooperation) has been integrated into the digital realm through 

crowdfunding, enabling individuals to support causes even without personal connections to the 

beneficiaries. This illustrates the potential for digital technology to foster solidarity and collective 

responsibility in modern society. The success of Kitabisa.com reflects this, as it has mobilized millions of 

Indonesians to contribute to various causes, highlighting the social potential of crowdfunding as a tool for 

social change and development. 

 

Method  

This research employs a descriptive qualitative approach using a case study method to provide an in-

depth depiction of digital financing and crowdfunding practices on kitabisa.com. This method was chosen 

because it is well-suited for examining complex and contextual social phenomena and allows researchers 

to explore participants' perspectives in depth (Yin, 2018). Data were collected from literature sources and 

articles accessed via Google Scholar. In addition, secondary documentation, such as annual reports and 

publicly available data from kitabisa.com, were also analyzed as part of the data triangulation process. 
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Data analysis was conducted using thematic analysis techniques developed by Braun and Clarke 

(2006), including identifying themes, organizing them, and interpreting the data. Source and method 

triangulation techniques were employed to ensure data validity and reliability, along with member checking 

with key informants (Lincoln & Guba, 1985). Through this approach, the study aims to provide a 

comprehensive understanding of how crowdfunding mechanisms operate in a digital context and the factors 

that influence their success on the kitabisa.com platform. 

  

Results and Discussion 

The findings of this study demonstrate that kitabisa.com has significantly contributed to the digital 

financing ecosystem in Indonesia, particularly within the social and humanitarian sectors. The platform has 

achieved impressive success by engaging millions of active users and raising substantial funds. This success 

highlights the role of digital financing as a transformative tool in addressing social issues and providing 

support for those in need. Through this platform, various causes—ranging from health emergencies to 

disaster relief—have received the financial backing necessary to carry out crucial initiatives. The success 

of kitabisa.com underscores the critical role that technology and digital platforms play in modernizing 

fundraising methods, making them more inclusive, efficient, and transparent. 

One of the most important findings of the study is that campaigns on kitabisa.com that feature 

emotional narratives and strong visual storytelling have a significantly higher likelihood of achieving their 

fundraising goals. This discovery aligns with the insights of Mollick (2014), who emphasized that 

emotional appeal is a crucial factor in garnering public participation in crowdfunding. The emotional pull 

of a campaign can engage potential donors by triggering empathy and a desire to help. The visual aspects—

such as photographs and videos—further enhance the emotional connection between donors and 

beneficiaries, increasing the likelihood of successful fundraising. Therefore, the narrative and visual 

elements of a campaign play a central role in attracting the necessary attention and support from the public. 

Moreover, kitabisa.com integrates a variety of digital payment methods, such as e-wallets, mobile 

banking, and credit card systems. This technological integration is essential in enhancing the platform’s 

accessibility and ease of use. By allowing donors to contribute via multiple payment channels, the platform 

reduces barriers to participation and makes the donation process more seamless. Additionally, the 

availability of fund usage reports, regular campaign updates, and donor notifications helps to build and 

maintain trust between the platform and its users. As pointed out by Belleflamme, Lambert, and 

Schwienbacher (2014), transparency is a key component of successful crowdfunding campaigns. By 

providing detailed and timely reports on the allocation of funds, kitabisa.com ensures that donors are fully 

informed about how their contributions are being used, which strengthens the platform’s credibility and 

fosters ongoing public support. 

From the perspective of campaign organizers, effective use of social networks and communication 

strategies is pivotal to achieving fundraising goals. The success of campaigns on kitabisa.com is heavily 

influenced by how well organizers can leverage social media platforms such as Instagram, Twitter, 

WhatsApp, and TikTok to promote their causes. The findings align with the research of Agrawal, Catalini, 

and Goldfarb (2015), who emphasized that the strength of social networks and the speed of information 

dissemination are crucial factors in the success of crowdfunding initiatives. Campaign organizers who are 

able to effectively utilize these platforms to spread awareness about their campaigns can significantly 

increase their exposure, attracting more donors and raising more funds. 
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The study also highlights the importance of the types of campaigns featured on kitabisa.com in 

determining fundraising outcomes. Observations showed that campaigns related to urgent medical needs, 

such as surgery costs, or those addressing disaster relief efforts tend to attract larger and more rapid 

donations. The public responds swiftly to campaigns that address high-urgency, high-impact issues, 

particularly those involving human health and safety. This finding supports the idea that the emotional 

urgency of a campaign plays a key role in driving donations. AFTECH (2023) confirms this by noting that 

urgent and impactful causes tend to resonate more deeply with the public, prompting immediate action. The 

collective concern for humanitarian issues is evident in the willingness of Indonesians to contribute to such 

causes, reflecting the compassion and solidarity inherent in the country’s cultural values. 

However, not all campaigns on kitabisa.com experience smooth progress. The study reveals that 

campaigns with limited information, insufficient evidence, or irregular updates often struggle to reach their 

fundraising targets. Lack of transparency, unclear goals, or infrequent communication about how the funds 

are being utilized can create doubts in potential donors, reducing the likelihood of support. Another critical 

challenge identified in this study is the relatively low level of digital literacy among certain segments of the 

Indonesian population. Although kitabisa.com has designed a user-friendly interface, not all individuals—

especially older generations or those living in areas with limited access to digital infrastructure—are able 

to easily navigate the platform or understand how to donate online. This digital divide presents a barrier to 

full participation in the crowdfunding process. As Creswell (2014) suggests, digital education is necessary 

to enhance technology-based financial inclusion and ensure that all individuals, regardless of age or 

location, can engage in the digital financial ecosystem. 

From a broader social perspective, kitabisa.com demonstrates that crowdfunding is not just a financial 

tool but also a medium for fostering solidarity and collective social awareness. The platform’s success in 

mobilizing thousands of people to donate to causes, even when there are no personal connections between 

the donors and the beneficiaries, highlights the potential of digital technology to facilitate social 

cooperation. This phenomenon aligns with the concept of gotong royong, or mutual cooperation, which is 

deeply embedded in Indonesian culture. In the digital age, kitabisa.com has harnessed this cultural value 

and transformed it into a powerful force for collective action. Lincoln & Guba (1985) argue that the ability 

of digital platforms to enable large-scale cooperation reflects a positive shift toward a more interconnected 

and compassionate society. 

Furthermore, kitabisa.com plays an important role as a public education tool, emphasizing the values 

of transparency and social responsibility. Campaigns on the platform that provide detailed documentation 

of aid distribution, financial reports, and beneficiary testimonials tend to receive more positive responses 

from the public. This transparency not only reassures donors but also increases the platform's credibility 

and reliability. It shows that donors are not only contributing out of emotional impulse but also considering 

the rational aspects of the campaign, such as its accountability and effectiveness. Belleflamme et al. (2014) 

note that transparency in crowdfunding platforms is essential for sustainability. As such, kitabisa.com 

exemplifies this global trend by fostering trust through openness and accountability. 

Another important aspect of kitabisa.com is its ability to support social agendas beyond the scope of 

government programs or traditional institutional structures. The platform enables aid to be channeled 

quickly and flexibly, filling gaps that may not yet be covered by formal government initiatives or established 

humanitarian organizations. This flexibility is particularly valuable in times of crisis, such as natural 

disasters or health emergencies, where timely intervention can make a significant difference. The ability to 

quickly mobilize resources and direct them to those in need demonstrates how digital financing through 
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crowdfunding is decentralizing social roles and empowering digitally connected civil society. According to 

Agrawal et al. (2015), crowdfunding platforms have the potential to reshape the traditional landscape of 

social welfare by giving individuals and communities the power to make a direct impact on the issues that 

matter most to them. 

In conclusion, the findings of this study affirm that kitabisa.com is a tangible example of the 

application of financial technology that not only addresses economic needs but also delivers a significant 

social impact. The platform’s success highlights the potential for crowdfunding to serve as a sustainable 

financing solution for social causes. By offering a transparent, user-friendly, and emotionally resonant 

platform for donors and beneficiaries, kitabisa.com has created an inclusive and efficient ecosystem for 

digital fundraising. However, the study also points out the need for ongoing efforts to address challenges 

such as digital literacy and fund misuse. With continued improvements in transparency, digital education, 

and regulatory oversight, platforms like kitabisa.com can play an even greater role in building an inclusive 

and equitable digital financial ecosystem, ultimately empowering individuals and communities to 

contribute meaningfully to social development. 

 

Conclusion  

This study shows that kitabisa.com has successfully become a pioneer in developing digital financing 

based on crowdfunding in Indonesia. Through an inclusive technological approach, strong campaign 

narratives, and a structured transparency system, the platform has built public trust and encouraged donor 

participation from various segments of society. Health-related campaigns have emerged as the most 

dominant and successful category, as they appeal to the emotional and urgent concerns of the public. 

The success of campaigns on kitabisa.com is also highly influenced by the organizers' ability to 

leverage social media and personal networks to disseminate campaign information widely. However, 

challenges such as low digital literacy, the potential misuse of funds, and limitations in verification 

processes remain critical issues that require serious attention. Overall, digital crowdfunding through 

kitabisa.com has proven to be a new form of gotong royong (cooperation) within Indonesia's digital 

society—reflecting values of solidarity and compassion in a more modern and efficient format.  

 

References 

AFTECH. (2023). Laporan industri fintech Indonesia 2023. Asosiasi Fintech Indonesia. https://fintech.id 

Agrawal, A., Catalini, C., & Goldfarb, A. (2015). Crowdfunding: Geography, social networks, and the 

timing of investment decisions. Journal of Economics & Management Strategy, 24(2), 253–274. 

https://doi.org/10.1111/jems.12093 

Belleflamme, P., Lambert, T., & Schwienbacher, A. (2014). Crowdfunding: Tapping the right crowd. 

Journal of Business Venturing, 29(5), 585–609. https://doi.org/10.1016/j.jbusvent.2013.07.003 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in Psychology, 

3(2), 77–101. https://doi.org/10.1191/1478088706qp063oa 

Creswell, J. W. (2014). Research design: Qualitative, quantitative, and mixed methods approaches (4th 

ed.). SAGE Publications. 

Kitabisa. (2022). Laporan tahunan Kitabisa.com 2022. https://Kitabisa.com/laporan 

Leni, L., Wahrudin, U., & Damayanti Rusmana, F. (2023). Review of Islamic Law on Online-Based Loan 

Financing Practices in Society. International Journal of Economics, Management and Accounting 

(IJEMA), 1(6), 491–498. https://doi.org/10.47353/ijema.v1i6.80 

https://ij.lafadzpublishing.com/index.php/IJEMA/index
https://fintech.id/
https://doi.org/10.1191/1478088706qp063oa
https://kitabisa.com/laporan


Muslim et al The Role of Digital Financing through Crowdfunding in Supporting Social 

and Humanitarian Fundraising 
  

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index    59 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic inquiry. SAGE Publications. 

Mollick, E. (2014). The dynamics of crowdfunding: An exploratory study. Journal of Business Venturing, 

29(1), 1–16. https://doi.org/10.1016/j.jbusvent.2013.06.005 

Nurmala, R., Tomana, J., L. Tobing, R., Sari, K., Lestari, N. K., & Marjohan, M. (2025). Digital Investment 

and Online Financial Markets: A Quantitative Case Study on Mutual Fund Investment Decisions by 

Millennials Using Blue Apps in Jakarta. International Journal of Economics, Management and 

Accounting (IJEMA), 3(1), 29–38. https://doi.org/10.47353/ijema.v3i1.296  

Rahmawati, D., Apriady, M. N., & Wisudanto. (2020). Crowdfunding sebagai Alternatif Pembiayaan 

Usaha Mikro Kecil dan Menengah (UMKM), Akibat Meningkatnya Jumlah Pelaku UMKM di 

Indonesia. Sebatik, 28(1). https://doi.org/10.46984/sebatik.v28i1.2403 

Yin, R. K. (2018). Case study research and applications: Design and methods (6th ed.). SAGE Publications. 

  

https://ij.lafadzpublishing.com/index.php/IJEMA/index
https://doi.org/10.1016/j.jbusvent.2013.06.005
https://doi.org/10.47353/ijema.v3i1.296
https://doi.org/10.46984/sebatik.v28i1.2403


Muslim et al The Role of Digital Financing through Crowdfunding in Supporting Social 

and Humanitarian Fundraising 
  

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index    60 

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index

