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Abstract: This study aims to analyze the influence of financial literacy and digital literacy on the performance of 

MSMEs owned by Muhammadiyah cadres in Bandung City. The study employed a quantitative approach with a 

survey method of 100 MSMEs selected using a purposive sampling technique. Data were collected through 

questionnaires and analyzed using multiple linear regression with the help of IBM SPSS Statistics 27. The results of 

the study indicate that financial literacy and digital literacy have a positive and significant impact on MSME 

performance. Simultaneously, both variables also significantly influence MSME performance. The Adjusted R Square 

value of 0.140 indicates that financial literacy and digital literacy can explain 14.0% of the variation in MSME 

performance, while the remainder is influenced by other factors outside the research model. The research findings 

indicate that improving financial management skills and utilizing digital technology are crucial aspects in supporting 

the performance of MSMEs. The findings are expected to provide input for Muhammadiyah organizations and 

stakeholders in designing programs to empower their cadres economically through strengthening financial and 

digital literacy. 

Keywords: financial literacy; digital literacy; MSME performance; Muhammadiyah; MSMEs.

 

Introduction 

Micro, Small, and Medium Enterprises (MSMEs) are one of the main pillars of the Indonesian 

economy, contributing approximately 61% to the national Gross Domestic Product (GDP) and absorbing 

approximately 97% of the workforce. This large contribution indicates that the existence of MSMEs plays 

a vital role in driving economic growth, creating jobs, and improving community welfare. In the city of 

Bandung, there are more than 250 thousand MSMEs dominated by the culinary, fashion, and creative 

industry sectors. The growth in the number of MSMEs indicates the increasing development of community 

economic activity. However, the increase in the number of business actors has not been fully followed by 

an increase in the quality of business management or sustainable performance. 

One factor thought to be related to MSME performance is financial literacy. The National Survey of 

Financial Literacy and Inclusion conducted by the Financial Services Authority (OJK) shows that the level 

of financial literacy among Indonesians is still lower than the level of financial inclusion. This condition 

indicates that access to financial products and services has not been fully balanced by the community's 

ability to understand and utilize them optimally. In the context of MSMEs, limited financial literacy can 

affect the ability of business actors to manage cash flow, prepare financial reports, determine financing 

sources, and make rational business decisions. Several studies report that financial literacy has a positive 

relationship with business management capabilities and MSME performance achievements. Financial 

literacy is an individual's ability to understand and manage financial information so that they are able to 
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make appropriate economic decisions. A good level of financial literacy contributes to more effective and 

sustainable business management. 

In addition to financial literacy, the development of digital technology has changed business 

management patterns in various economic sectors. The use of digital technology is no longer limited to 

promotional activities, but has become part of operational management, financial transactions, customer 

service, and business decision-making. Digital transformation has become an important factor in increasing 

the competitiveness of MSMEs through the use of information technology in business processes, marketing, 

and customer service. The Ministry of Communication and Information Technology report shows that the 

use of digital ecosystems by MSMEs still needs to be continuously improved. This condition shows that 

the ability to utilize digital technology is one of the competencies needed for MSMEs to be able to adapt to 

changes in the business environment. Various studies also show that digital literacy contributes to increased 

productivity, operational efficiency, market expansion, and MSME performance. The digitalization of 

MSMEs in Indonesia still faces various challenges, especially related to human resource readiness and the 

ability to adapt to technological developments. 

Within the Muhammadiyah organization, cadre-owned MSMEs are part of the community's economic 

empowerment efforts. In Bandung, various Muhammadiyah-owned businesses, including schools, 

universities, hospitals, and social institutions, have the potential to become a supporting ecosystem for the 

development of cadre-owned MSMEs. However, some business owners still face challenges in financial 

management and optimal use of digital technology. This situation indicates that improving financial and 

digital literacy remains a necessity to support the capacity development of Muhammadiyah cadre MSMEs. 

Various previous studies have examined the influence of financial literacy and digital literacy on the 

performance of MSMEs and generally indicate that both variables are associated with improved business 

performance. However, most studies have been conducted on the general MSME population without 

considering the characteristics of specific business communities. Research examining the relationship 

between these two variables in MSMEs developing within community-based organizations, particularly 

Muhammadiyah, is still relatively limited. The characteristics of Muhammadiyah-based MSMEs, which 

develop within organizational networks, possess social values, and receive institutional support, allow for 

different business management dynamics compared to MSMEs in general. Therefore, this study was 

conducted to provide empirical evidence regarding the influence of financial literacy and digital literacy on 

the performance of Muhammadiyah-owned MSMEs in Bandung City. 

Based on the above description, this study aims to analyze the influence of financial literacy and 

digital literacy on the performance of MSMEs owned by Muhammadiyah cadres in Bandung City, both 

partially and simultaneously. The results are expected to enrich the study of factors influencing MSME 

performance and provide input for the Muhammadiyah Association in designing programs to empower 

cadres' economic development through strengthening financial and digital literacy. 

 

Literature Review 

Financial Literacy 
Financial literacy is an individual's ability to understand financial concepts and use them as a basis 

for economic decision-making. In the context of MSMEs, financial literacy relates not only to knowledge 

of financial products and services, but also to the ability to manage cash flow, prepare budgets, maintain 

financial records, select financing sources, and evaluate business risks. Business owners with a high level 
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of financial literacy tend to be more capable of managing financial resources effectively, thus supporting 

business sustainability and development. 

Huston (2010) explains that financial literacy is not only related to knowledge of financial products, 

but also the ability to use that knowledge in decision-making. Meanwhile, Lusardi and Mitchell (2014) 

emphasize that financial literacy is a crucial factor influencing both individual economic well-being and 

business management success. The OECD (2020) defines financial literacy as the combination of 

knowledge, skills, attitudes, and behaviors necessary for making appropriate financial decisions, thereby 

improving the financial well-being of individuals and businesses. 

In the context of MSMEs, financial literacy not only plays a role in improving understanding of 

financial management but also contributes to business growth through the ability of business actors to 

manage cash flow, prepare financial reports, and utilize financing access more effectively. Susan (2020) 

found that financial literacy has a positive effect on MSME growth in West Java. 

Various studies have shown that financial literacy has a positive relationship with MSME 

performance. Business owners who understand financial management are generally better able to allocate 

resources efficiently, control operational costs, and make more informed investment decisions. These 

conditions ultimately contribute to increased business growth, profitability, and sustainability. 

 

Digital Literacy 

Digital literacy is an individual's ability to access, understand, evaluate, and effectively utilize digital 

technology to support daily and business activities. In the MSME environment, digital literacy encompasses 

the ability to utilize the internet, social media, marketplaces, digital financial applications, and various 

information technologies that support business operations. 

Digital literacy is an individual's ability to access, understand, evaluate, and utilize digital technology 

effectively. This ability is a crucial asset for MSMEs in facing the increasingly digitalized business 

environment. In addition to the ability to access and utilize digital technology, digital literacy also relates 

to the ability to develop digital capabilities in organizational and business activities. Digital capabilities 

enable business actors to utilize technology to improve operational efficiency, expand market access, and 

encourage innovation in running a business. 

The development of the digital economy has encouraged MSMEs to increasingly utilize technology 

as part of their business strategy. Business actors with good digital literacy tend to be more adaptable to 

changes in the business environment, expand their marketing reach, improve customer service quality, and 

develop business innovations. Various studies have shown that the ability to utilize digital technology 

contributes to increased operational efficiency, productivity, and MSME performance. 

 

MSME Performance 

MSME performance is the level of success a business has achieved in achieving its stated business 

goals. Performance measurement is not solely based on financial aspects, but also reflects a business's 

ability to sustain growth, increase competitiveness, meet customer needs, and maintain business continuity. 

The performance of MSMEs is not only influenced by internal factors, but also by the ability of 

business actors to manage resources and adapt to changes in the business environment. 

In this study, MSME performance was measured using indicators of business actors' perceptions of 

their business development over the past three years. These indicators include sales growth, customer 

growth, revenue growth, profit growth, profit consistency, business development, market expansion, 
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business capacity increase, operational effectiveness, ability to meet customer needs, business resilience, 

and business development prospects. The perception approach was chosen because it is widely used in 

MSME research to describe business conditions when real financial data is not fully available. 

 

Previous Research and Hypothesis Development 

Table 1. Summary of Previous Research 

No Researchers Variables Research result 

1 Aribawa 

(2016) 

Financial Literacy → MSME 

Performance 

Financial literacy has a positive impact on 

the performance and sustainability of 

MSMEs. 

2 Susan (2020) Financial Literacy → MSME 

Growth 

Financial literacy contributes to the growth 

of MSMEs by improving financial 

management and business decision-making 

capabilities. 

3 Ye & 

Kulathunga 

(2019) 

Financial Literacy → MSME 

Sustainability 

Financial literacy improves the 

sustainability of MSMEs through risk 

management, access to financing, and the 

quality of financial decisions. 

4 Khin & Ho 

(2019) 

Digital Capabilities → 

Organizational Performance 

Utilizing digital technology and digital 

capabilities improves organizational 

performance through digital innovation. 

5 Bidasari et al. 

(2023) 

Financial Literacy, Digital 

Literacy → MSME Performance 

Financial literacy and digital literacy 

simultaneously have a positive impact on 

MSME performance. 

6 This research Financial Literacy, Digital 

Literacy → Performance of 

Muhammadiyah Cadres of 

MSMEs in Bandung City 

Testing the influence of financial literacy 

and digital literacy on the performance of 

Muhammadiyah cadre MSMEs in Bandung 

City as a different research context. 

 

Various previous studies have shown that financial literacy and digital literacy are crucial factors 

influencing the success of MSMEs. Aribawa (2016) found that financial literacy positively impacts the 

performance and sustainability of MSMEs in Indonesia. Similarly, Susan (2020) demonstrated that 

MSMEs' ability to understand and manage financial aspects contributes to business growth, particularly in 

West Java. 

Internationally, Ye and Kulathunga (2019) explain that financial literacy is a crucial resource for 

improving the sustainability of MSMEs through better financial decision-making, risk management, and 

increased access to financing. Furthermore, Khin and Ho (2019) demonstrate that the ability to utilize digital 

technology and an organization's digital capabilities positively influence performance improvement through 

digital innovation. These results indicate that mastery of digital technology is a strategic factor in enhancing 

the competitiveness of organizations and MSMEs. 

In the Indonesian context, Bidasari et al. (2023) found that financial literacy and digital literacy 

simultaneously had a positive impact on MSME performance. These findings demonstrate that the two 

variables complement each other in increasing business management effectiveness. 
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However, most previous research has focused on MSMEs in general and has not specifically 

examined MSMEs managed by Muhammadiyah cadres in Bandung City. Furthermore, research examining 

the influence of financial literacy and digital literacy simultaneously in this context is still limited. 

Therefore, this study aims to fill this research gap by examining the influence of financial literacy and 

digital literacy on the performance of MSMEs managed by Muhammadiyah cadres in Bandung City. 

 

Hypothesis Development 

The Influence of Financial Literacy on MSME Performance 

The ability of MSMEs to understand and manage financial aspects is one of the factors supporting 

business success. Financial literacy helps entrepreneurs manage cash flow, control costs, determine capital 

needs, and make more rational financial decisions. This ability enables entrepreneurs to allocate resources 

more effectively, thereby improving business performance. Previous research also shows that financial 

literacy has a positive relationship with MSME performance. Based on this description, the first hypothesis 

is formulated as follows. 

H1: Financial literacy has a positive influence on the performance of MSMEs owned by Muhammadiyah 

cadres in Bandung City. 

 

The Influence of Digital Literacy on MSME Performance 

The development of digital technology provides opportunities for MSMEs to increase their 

competitiveness by utilizing various digital platforms in their business activities. Business actors with good 

digital literacy will more easily utilize technology for marketing, customer communication, business 

transactions, and business operational management. This capability has the potential to increase efficiency 

and productivity, thereby driving improved business performance. Previous research findings also indicate 

that digital literacy is positively related to MSME performance. Based on this description, the second 

hypothesis is formulated as follows. 

H2: Digital literacy has a positive impact on the performance of MSMEs owned by Muhammadiyah cadres 

in Bandung City. 

 

The Influence of Financial Literacy and Digital Literacy on MSME Performance 

Financial literacy and digital literacy are two complementary skills that support business 

management. Financial literacy helps business actors make informed economic decisions, while digital 

literacy supports the use of technology to improve business effectiveness. The combination of these two 

skills is expected to improve the adaptability, operational efficiency, and competitiveness of MSMEs, 

thereby impacting business performance. Based on these arguments, the third hypothesis is formulated as 

follows. Bidasari et al. (2023) showed that financial literacy and digital literacy simultaneously improve 

MSME performance. 

H3: Financial literacy and digital literacy simultaneously have a positive influence on the performance of 

MSMEs owned by Muhammadiyah cadres in Bandung City. 

 

Method 

This study uses a quantitative approach with an explanatory research design to analyze the influence 

of financial literacy and digital literacy on the performance of MSMEs owned by Muhammadiyah cadres 
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in Bandung City. The quantitative approach was chosen because the study aims to examine the relationship 

between variables based on data obtained through questionnaires distributed to respondents. 

The research population was all MSMEs owned by Muhammadiyah cadres in Bandung City. The 

sample was determined so that the data obtained could represent the characteristics of the population so 

that the research results could be used to explain the phenomenon being studied. This was done using a 

purposive sampling technique, namely selecting respondents based on certain criteria, including: (1) being 

a Muhammadiyah cadre who owns or manages MSMEs, (2) actively running a business for at least one 

year, and (3) willing to be research respondents. Based on these criteria, 100 respondents were obtained 

who met the requirements as research samples. 

Primary data were obtained through a questionnaire using a five-point Likert scale, ranging from 1 

(strongly disagree) to 5 (strongly agree). The research instrument was developed based on indicators used 

in various previous studies and adapted to the characteristics of the study. Financial literacy was measured 

using indicators of financial knowledge and management skills, digital literacy was measured based on the 

ability to utilize digital technology in business activities, while MSME performance was measured through 

business actors' perceptions of their business development, including business growth, profitability, 

operational effectiveness, and business sustainability. 

Prior to analysis, the research instrument was tested for validity using Pearson Product Moment 

correlation and reliability using Cronbach's Alpha coefficient. All statement items were declared valid if 

their correlation coefficient was greater than the critical value and reliable if the Cronbach's Alpha value 

exceeded 0.70. 

Data analysis was conducted using IBM SPSS Statistics version 27. The analysis stages included 

descriptive statistical analysis, instrument quality testing, classical assumption tests consisting of normality, 

multicollinearity, and heteroscedasticity tests, followed by multiple linear regression analysis to examine 

the effect of financial literacy and digital literacy on MSME performance. Hypothesis testing was conducted 

through partial tests (t-test), simultaneous tests (F-test), and coefficient of determination (R²) with a 

significance level of 5%. These analysis stages refer to the multivariate analysis procedures recommended 

by Hair et al. (2019). 

Table 2. Operational Definitions of Variables 

Variables Operational Definition Indicator 

Financial 

Literacy 

The ability of MSME actors to 

understand and apply financial 

knowledge in business management. 

Financial knowledge, cash flow 

management, budgeting, financing 

management, financial decision making. 

Digital 

Literacy 

The ability of MSMEs to utilize digital 

technology to support business 

activities. 

Utilization of the internet, social media, 

marketplaces, digital applications, digital 

communications. 

MSME 

Performance 

The level of business success is based 

on the business actor's perception of the 

development of his business. 

Sales growth, customers, revenue, profits, 

business development, operational 

effectiveness, business sustainability. 

Source: Compiled by the author based on research indicators. 

 

 

 

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index


Ikhsan Kamil et al The Influence of Financial Literacy and Digital Literacy on the Performance 

of Muhammadiyah-Owned MSMEs in Bandung City 
  

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index    7 

Result and Discussion 

Respondent Characteristics 

This study involved 100 MSMEs owned by Muhammadiyah cadres in Bandung City who met the 

criteria for respondents. Respondent characteristics are presented based on gender, age, education level, 

length of business, and type of business to provide a profile of the entrepreneurs who were the subjects of 

the study. 

Table 3. Respondent Characteristics 

Characteristics Category Frequency Percentage (%) 

Gender Man 56 56.0  
Woman 44 44.0 

Age Group < 25 years 5 5.0  
25–34 years 13 13.0  
35–44 years 32 32.0  
45–54 years 41 41.0  
≥ 55 years 9 9.0 

Last education High School/Vocational School 30 30.0  
Diploma 6 6.0  
Bachelor degree) 51 51.0  
Postgraduate (S2) 13 13.0 

Length of Business 1–3 years 18 18.0  
4–6 years 31 31.0  
7–10 years 34 34.0  
>10 years 17 17.0 

Business fields Culinary/Food and Drink 29 29.0  
Service 21 21.0  
Trading 17 17.0  
Craft 13 13.0  
Fashion 12 12.0  
Agriculture/Livestock 8 8.0 

Source: Processed primary data (2026). 

 

Respondent characteristics indicate that the study involved MSMEs with quite diverse backgrounds. 

Respondents were predominantly male (56.0%), while females accounted for 44.0%. Most respondents 

were aged 45–54 (41.0%) and 35–44 (32.0%), indicating that the majority of entrepreneurs were of 

productive age with relatively extensive business experience. 

In terms of education level, the majority of respondents had a bachelor's degree (51.0%), followed by 

high school/vocational school (30.0%), and postgraduate (13.0%). This indicates that the MSMEs in the 

study had a relatively good level of formal education, which is expected to enable them to understand 

aspects of financial management and the use of digital technology. 

Based on business experience, the majority of respondents have been running their businesses for 7–

10 years (34.0%) and 4–6 years (31.0%). In terms of business sector, the culinary sector is the most common 

business sector (29.0%), followed by the service sector (21.0%) and trade (17.0%). This distribution of 

characteristics indicates that respondents have sufficient business experience and come from various 
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economic sectors, thus providing a representative picture of the condition of MSMEs owned by 

Muhammadiyah cadres in Bandung City. 

 

Descriptive Analysis of Variables 

Descriptive analysis was conducted to determine the tendency of respondents' answers to each 

research variable, namely financial literacy, digital literacy, and MSME performance. 

Table 4. Descriptive Statistics of Variables 

Variables N Minimum Maximum Mean Standard Deviation 

Financial Literacy 100 2.43 4.86 3,777 0.564 

Digital Literacy 100 2.75 5.00 4,131 0.508 

MSME Performance 100 2.33 4.92 3,837 0.623 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

Descriptive statistical analysis was conducted to provide an overview of the condition of each 

research variable based on respondents' responses. The analysis showed that digital literacy had the highest 

average score of 4.131, followed by MSME performance at 3.837, and financial literacy at 3.777. These 

average scores indicate that respondents generally gave relatively high ratings to all three variables studied. 

In terms of data distribution, all variables have standard deviations smaller than their mean values. 

This indicates that respondents' responses are relatively homogeneous and do not exhibit significant 

variation. Therefore, the data obtained can fairly consistently reflect respondents' perceptions of financial 

literacy, digital literacy, and MSME performance. 

 

Instrument Quality Test 

The research instrument was tested using validity and reliability tests before further analysis was 

carried out. 

a. Validity Test 

The test results show that all statement items have a correlation coefficient value greater than the 

critical value so that all indicators are declared valid as research measuring tools. An indicator is declared 

valid if it has a Corrected Item-Total Correlation (CITC) value > 0.30. 

Table 5. Validity Test Results 

Variables Number of Items CITC Range Information 

Financial Literacy 14 0.534–0.700 All items are valid 

Digital Literacy 12 0.473-0.668 All items are valid 

MSME Performance 12 0.537-0.729 All items are valid 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

Prior to data analysis, the research instrument was tested to ensure that each item adequately 

measured the construct under study. Validity was tested using the Corrected Item–Total Correlation 

(CITC). An item is considered valid if its CITC value is greater than 0.30. 

Based on these results, all items in the financial literacy variable have CITC values between 0.534–

0.700, the digital literacy variable between 0.473–0.668, and the MSME performance variable between 

0.537–0.729. All of these values are above the minimum threshold of 0.30, thus all statement items are 

declared valid and suitable for use in further analysis. 
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b. Reliability Test 

The results of the reliability test show that all variables have a Cronbach's Alpha value above 0.70 

so that all research instruments are declared reliable. 

Table 6. Reliability Test Results 

Variables Cronbach Alpha Information 

Financial Literacy 0.910 Reliable 

Digital Literacy 0.883 Reliable 

MSME Performance 0.902 Reliable 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

Reliability testing was conducted to determine the level of consistency of the research instrument 

in measuring each variable. Reliability was measured using the Cronbach's Alpha coefficient, with the 

criterion that an instrument is considered reliable if its Cronbach's Alpha value is greater than 0.70. 

Based on these results, the financial literacy variable obtained a Cronbach's Alpha value of 0.910, 

the digital literacy variable 0.883, and the MSME performance variable 0.902. All of these values are 

above the minimum required limit, thus concluding that all research instruments have a good level of 

internal consistency and are suitable for further analysis. 

Based on the results of the validity and reliability tests, it can be concluded that all research 

instruments meet instrument quality requirements. All statement items were declared valid and had a 

good level of internal consistency, making them suitable for use in hypothesis testing through multiple 

linear regression analysis. 

 

Classical Assumption Test 

Before conducting multiple linear regression analysis, classical assumption testing was performed to 

ensure that the regression model met the required assumptions. This testing included tests for normality, 

multicollinearity, and heteroscedasticity. 

a. Normality Test 

The normality test aims to determine whether the residuals of the regression model are normally 

distributed. The test is performed using the One-Sample Kolmogorov–Smirnov Test. 

Table 7. Normality Test Results 

Statistics Mark 

Asymp. Sig. (2-tailed) 0.178 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

The Asymp. Sig. (2-tailed) value was 0.178, which is greater than 0.05. These results indicate that 

the residuals of the regression model are normally distributed, so the normality assumption has been 

met. 

 

b. Multicollinearity Test 

A multicollinearity test is performed to determine whether there is a strong relationship between 

the independent variables in the regression model. The test is performed using Tolerance and Variance 

Inflation Factor (VIF) values. 
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Table 8. Multicollinearity Test 

Variables Tolerance VIF 

LK 0.976 1,025 

LD 0.976 1,025 

Source: Primary data processed using IBM SPSS Statistics 27 (2026) 

 

The test results show that all independent variables have a Tolerance value greater than 0.10 and a 

VIF value less than 10. Thus, it can be concluded that the regression model does not experience 

symptoms of multicollinearity so that the relationship between independent variables does not interfere 

with the model estimation process. 

 

Heteroscedasticity Test 

The heteroscedasticity test was conducted by observing the residual distribution pattern on the 

scatterplot graph between the standardized predicted values (ZPRED) and standardized residuals 

(ZRESID). 

 
Figure 1. Scatterplot 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

The scatterplot results show that the residual points are randomly distributed above and below the 

zero line and do not form any particular pattern, whether tapered, wide, or wavy. This condition indicates 

that the regression model does not exhibit symptoms of heteroscedasticity, thus meeting the assumption of 

homogeneity of residual variance. 

 

Multiple Linear Regression Analysis 

Multiple linear regression analysis was used to examine the effect of financial literacy and digital 

literacy on the performance of MSMEs owned by Muhammadiyah cadres in Bandung City. The results 

of the regression analysis are presented as follows: 

Table 9. Results of Multiple Linear Regression Analysis 

Variables B Std. Error Beta t Sig. 

Constant 1,057 0.667 – 1,586 0.116 

Financial Literacy 0.364 0.104 0.330 3,493 0.001 

Digital Literacy 0.340 0.116 0.278 2,941 0.004 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 
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A multiple linear regression analysis was conducted to determine the effect of financial literacy and 

digital literacy on the performance of MSMEs owned by Muhammadiyah cadres in Bandung City. The 

results of the regression analysis yielded the following regression equation: 

Y=1.057+0.364X1+0.340X2 

 

The equation shows that financial literacy and digital literacy have positive regression coefficients. 

This indicates that improvements in both financial and digital literacy tend to be followed by improved 

MSME performance, assuming other variables remain constant. 

 

Hypothesis Testing 

a. Partial Test (t-Test) 

A partial test was conducted to determine the influence of each independent variable on MSME 

performance. The test results are shown below: 

Table 10. Partial Test Results (t-Test) 

Variables Beta t Sig. Decision 

Financial Literacy 0.330 3,493 0.001 H1 accepted 

Digital Literacy 0.278 2,941 0.004 H2 accepted 

Source: Primary data processed using IBM SPSS Statistics 27 (2026) 

 

Based on the partial test results, the financial literacy variable has a significance value of 0.001 

(<0.05), thus having a positive and significant effect on MSME performance. Thus, Hypothesis 1 is 

accepted. 

The digital literacy variable also has a significance value of 0.004 (<0.05), indicating a positive 

and significant effect on MSME performance. Therefore, Hypothesis 2 is accepted. 

 

b. Simultaneous Test (F Test) 

Simultaneous testing was conducted to determine whether financial literacy and digital literacy 

jointly influence MSME performance. 

Table 11. Simultaneous Test Results (F Test) 

F count Sig. Decision 

9,048 0,000 H3 is accepted 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

The simultaneous test results showed a calculated F-value of 9.048 with a significance level of 

0.000 (<0.05). These results indicate that financial literacy and digital literacy together significantly 

influence the performance of MSMEs owned by Muhammadiyah cadres in Bandung City. Thus, 

Hypothesis 3 is accepted. 

 

c. Coefficient of Determination 

The coefficient of determination is used to determine the extent of the independent variable's 

ability to explain variations in the dependent variable. 
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Table 12. Results of the Determination Coefficient 

R R Square Adjusted R Square 

0.397 0.157 0.140 

Source: Primary data processed using IBM SPSS Statistics 27 (2026). 

 

Based on the analysis results, the Adjusted R Square value was 0.140. These results indicate that 

financial literacy and digital literacy together can explain 14.0% of the variation in MSME performance, 

while the remaining 86.0% is influenced by factors outside the research model. 

These findings indicate that MSME performance is not only influenced by financial literacy and 

digital literacy, but also by various other factors, such as entrepreneur characteristics, innovation, 

entrepreneurial orientation, managerial skills, market conditions, institutional support, and business 

environmental factors that were not analyzed in this study. 

 

The Influence of Financial Literacy on MSME Performance 

The research results show that financial literacy has a positive and significant impact on the 

performance of MSMEs owned by Muhammadiyah cadres in Bandung City. This finding suggests that the 

better MSME owners understand financial concepts, such as cash flow management, budgeting, financial 

record-keeping, and financial decision-making, the better their business performance. 

The ability to manage finances enables business owners to use resources more effectively, control 

operational costs, and make business decisions based on more rational financial information. In practice, 

MSMEs with good financial literacy tend to be better able to maintain business continuity, manage risks, 

and capitalize on financing opportunities to support business development. 

These findings reinforce the research findings of Bidasari et al., Susan, and Ye & Kulathunga, who 

stated that financial literacy contributes to improving MSME performance by improving the ability to 

manage financial resources and the quality of business decision-making. Furthermore, it also reinforces the 

concept of financial literacy as proposed by Huston (2010) and Lusardi and Mitchell (2014), who stated 

that the ability to manage financial information is the basis for business decision-making. The similarity of 

these results indicates that financial literacy is an important factor in increasing the competitiveness of 

MSMEs. 

In the context of MSMEs owned by Muhammadiyah cadres, these findings indicate that improving 

financial management skills is a crucial aspect of cadre economic empowerment programs. Capacity 

building through training in financial record keeping, simple financial reporting, cash flow management, 

and business financial planning can be a strategy to support sustainable MSME performance improvement. 

 

The Influence of Digital Literacy on MSME Performance 

The research results show that digital literacy has a positive and significant impact on MSME 

performance. This finding demonstrates that business actors' ability to utilize digital technology is a factor 

supporting improved business performance. 

Utilizing digital technology extends beyond social media for promotion, encompassing the ability to 

leverage marketplaces, digital payments, communicate with customers, and even use simple applications 

for business management. MSMEs with strong digital literacy have a greater opportunity to expand their 

market reach, improve operational efficiency, and build stronger relationships with customers. 
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The findings of this study support the research of Bidasari et al., Khin & Ho, and Nasution et al., who 

found that digital literacy and digital transformation are positively related to improved MSME performance. 

Furthermore, the research findings also support the view that digital literacy is a key competency in facing 

the development of the digital economy. This indicates that the ability to adapt to technological 

developments is becoming an increasingly important factor in facing business competition. 

For MSMEs owned by Muhammadiyah cadres, this study demonstrates that improving digital 

capabilities needs to be part of economic empowerment programs. Training in digital marketing, social 

media management, marketplace utilization, and the use of digital applications in business operations can 

support MSME competitiveness in the digital economy era. 

 

The Influence of Financial Literacy and Digital Literacy on MSME Performance 

Simultaneous test results indicate that financial literacy and digital literacy simultaneously have a 

significant impact on MSME performance. This finding suggests that these two variables complement each 

other in supporting business management. 

Financial literacy provides a foundation for businesses to manage financial resources effectively, 

while digital literacy expands their ability to utilize technology to increase efficiency and expand markets. 

The combination of these two skills enables MSMEs to operate more adaptively to changes in the business 

environment. 

Simultaneously, research findings indicate that mastery of financial aspects and digital technology 

complement each other in increasing the competitiveness of MSMEs, in line with the concept of digital 

transformation proposed by Bharadwaj et al. (2013) and Vial (2019). 

However, the Adjusted R Square value of 0.140 indicates that financial literacy and digital literacy 

only explain 14.0% of the variation in MSME performance. These results indicate that MSME performance 

is a complex phenomenon and is influenced by various factors other than the research model, such as 

entrepreneurial characteristics, innovation, market orientation, managerial capabilities, access to capital, 

institutional support, and business environmental conditions. 

Thus, the results of this study provide evidence that financial literacy and digital literacy are factors 

that play a role in improving MSME performance, but they are not the sole determinants. Therefore, efforts 

to improve MSME performance require a more comprehensive approach that considers other factors that 

influence business success. 

 

Conclusion 

This study shows that financial literacy and digital literacy have a positive and significant impact on 

the performance of MSMEs owned by Muhammadiyah cadres in Bandung City. Partially, both variables 

contribute to improving MSME performance, while simultaneously, both variables are proven to have a 

significant impact on business performance. 

However, the model's ability to explain variations in MSME performance remains relatively limited. 

This suggests that improved MSME performance is influenced not only by financial literacy and digital 

literacy, but also by various other factors not analyzed in this study. 

The research findings provide practical implications: strengthening the capacity of MSMEs through 

increased financial and digital literacy should be part of the economic empowerment strategy for 

Muhammadiyah cadres. Training programs focused on business financial management and the use of digital 

technology are expected to support increased MSME competitiveness and sustainability. 

https://ij.lafadzpublishing.com/index.php/IJEMA/index


Ikhsan Kamil et al The Influence of Financial Literacy and Digital Literacy on the Performance 

of Muhammadiyah-Owned MSMEs in Bandung City 
  

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index    14 

Research Implications 

This study reinforces previous research findings that financial literacy and digital literacy are factors 

associated with improved MSME performance. The results also expand empirical evidence in the context 

of MSMEs developing within community-based organizations, particularly Muhammadiyah cadres in 

Bandung City. 

The research results provide input for the Muhammadiyah Regional Leadership of Bandung City, the 

economic council, and MSME development institutions to design programs to increase the capacity of 

cadres through: 

a. financial literacy training, 

b. preparation of simple financial reports, 

c. cash flow management, 

d. digital marketing, 

e. utilization of marketplace, 

f. use of digital applications in business management. 

The program is expected to support increasing the competitiveness and sustainability of 

Muhammadiyah cadre MSMEs. 

 

Research Limitations 

This study has several limitations. First, the study only involved MSMEs owned by Muhammadiyah 

cadres in Bandung City, so the results cannot be generalized to all MSMEs in Indonesia. Second, the 

variables used only covered financial literacy and digital literacy, meaning other factors could potentially 

influence MSME performance. Third, the study used a cross-sectional approach, so the relationships 

obtained reflect conditions at the time of the study. 

 

Suggestions for Further Research 

Further research is recommended to add other relevant variables, such as innovation, entrepreneurial 

orientation, managerial skills, access to financing, and market orientation, to obtain a more comprehensive 

model for explaining MSME performance. Furthermore, research could be conducted over a broader area 

or using a longitudinal approach to provide a snapshot of MSME performance development over time. 

 

References 

Alfida, R., & Widodo, S. (2022). Pengaruh beban kerja dan lingkungan kerja terhadap kinerja perawat ruang 

isolasi RSAU Dr. Esnawan antariksa halim perdanakusuma jakarta timur. Jurnal Ilmiah Manajemen 

Surya Pasca Scientia, 11(1). 

Amin, M. I. A. ., Kusuma, K. A. ., & Abiadiyah, R. (2024). Pengaruh Beban Kerja, Stres Kerja dan 

Lingkungan Kerja Terhadap Kinerja Karyawan pada Perusahaan Pengolahan Teh. Management 

Studies and Entrepreneurship Journal (MSEJ), 5(1), 1223–1235. 

https://doi.org/10.37385/msej.v5i1.4133 

Arsita, S., Suharto, A., & Puspitadewi, I. (2024). ANALISIS PENGARUH BEBAN KERJA, STRES 

KERJA, DAN LINGKUNGAN KERJA TERHADAP KINERJA KARYAWAN (STUDI KASUS 

BANK SYARIAH INDONESIA KC JEMBER SUDIRMAN. Growth, 22(1), 79-91. 

Depkes,RI  2006,Gerakan  Keselamatan  Pasien  Rumah  Sakit  dan  Komisis  Akreditas  Rumah  Sakit. 

Jakarta : buku panduan Nasional di indonesia 08.08.2006 

https://ij.lafadzpublishing.com/index.php/IJEMA/index


Ikhsan Kamil et al The Influence of Financial Literacy and Digital Literacy on the Performance 

of Muhammadiyah-Owned MSMEs in Bandung City 
  

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index    15 

Ernawati, E., Khan, M. A., Bukhari, E., Rianto, M. R., & Woestho, C. (2024). Pengaruh Stress Kerja, 

Workload dan Motivasi Kerja Terhadap Kinerja Karyawan Pada PT. Graha Inti Permai. 

CEMERLANG: Jurnal Manajemen dan Ekonomi Bisnis, 4(2), 179-193. 

https://doi.org/10.55606/cemerlang.v4i2.2644 

Hermawan, R. A., Rahayu, E. S., & Pajar. (2025). Effect of Position Analysis and Competence on Employee 

Performance at BPR Prima Sejahtera. International Journal of Economics, Management and 

Accounting (IJEMA), 2(9), 799–804. https://doi.org/10.47353/ijema.v2i9.241 

KKP RS, Panduan Nasional Keselamatan Pasien Rumah Sakit: Departeman Kesehatan RI. 2006 

Komara, E. (2022, January). Pengaruh Stres Kerja, Kelelahan Kerja, Dan Motivasi Kerja Terhadap Kinerja 

Perawat Selama Masa Pandemi Covid-19. In MDP Student Conference (Vol. 1, No. 1, pp. 134-141). 

Pemerintah Republik Indonesia. (2021). Peraturan Pemerintah Republik Indonesia Nomor 47 Tahun 2021 

tentang Penyelenggaraan Bidang Perumahsakitan. Lembaran Negara Republik Indonesia Tahun 

2021 Nomor 47. https://peraturan.bpk.go.id/Details/161982/pp-no-47-tahun-2021 

Permenkes.  Peraturan  Menteri  Kesehatan  Republik  Indonesia  Nomor  3  Tahun  2020 Tentang Klasifikasi 

dan Perizinan Rumah Sakit 2020. 

Pertiwi, Z. A., Prasetyo, E. T., & Sahlan, F. (2024). PENGARUH BEBAN KERJA, STRES KERJA, DAN 

LINGKUNGAN KERJA TERHADAP KINERJA PERAWAT PNS RSUD XYZ KOTA BEKASI. 

IJESM Indonesian Journal of Economics and Strategic Management, 2(3), 2076-2088. 

https://doi.org/10.69718/ijesm.v2i3.299 

Putri, Y. R., & Fauzan, F. (2024). PENGARUH BEBAN KERJA, LINGKUNGAN KERJA, STRESS 

KERJA, DAN MOTIVASI KERJA TERHADAP KINERJA KARYAWAN PADA PT VIVA. Jurnal 

Bina Bangsa Ekonomika, 17(2), 1419-1433. https://doi.org/10.46306/jbbe.v17i2.567 

Qonitatin Nisak, & Dewi Andriani. (2022). Pengaruh Lingkungan Kerja, Beban Kerja dan Stress Kerja 

Terhadap Kinerja Tenaga medis Pada Pukesmas Tarik. Jurnal Ilmiah Manajemen Dan 

Kewirausahaan, 1(2), 304–313. https://doi.org/10.55606/jimak.v1i2.432 

Risma Sukmawati, & Cecep Hermana. (2024). Pengaruh Beban Kerja dan Stres Kerja terhadap Kinerja 

Karyawan. Jurnal Riset Manajemen Dan Bisnis, 4(1), 51–56. 

https://doi.org/10.29313/jrmb.v4i1.4019 

Sedarmayanti. (2017). Tata Kerja dan Produktivitas Kerja. Bandung: Mandar Maju 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: Alfabeta 

 

https://ij.lafadzpublishing.com/index.php/IJEMA/index

